Du’Anyam — Weaving Goods
Empower Women. Promote Culture. _
Improve Health & Livelihood gtatiiiag




The Reason

Maternal & Child Health Issues

1in3

children chronically
malnourished

260

babies die before
reaching 1 month
EVERYDAY

42

mothers die
giving birth
EVERYDAY



The Problem 1:

Socioeconomic problems behind health issues
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Lack of year-round cash

$16.5

average woman'’s
monthly income

Lack of income options

45%

of pregnant women are
chronically malnourished




The Problem 2:

Underdeveloped skills & resources
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Existing traditional
skills, but limited
market access

Abundant natural
resources that can be

used sustainably Large, growing
national & global

crafts market




The Solution

Connect Existing
Skills & Resources
to the Market

Empower Women
through Financial
Security

Provide Platform
to Introduce
Further Impact




The Approach

®

Teach women what
marketable products
to create

@

Provide upfront cash
payment regularly
for the women

®

Providing market
access for the
products




The Social Impact
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MWomen’s MWomen’s

Villages Weavers ]
Income Savings

DECENT WORK AND
ECONOMIC GROWTH
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The Products
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The Design Collaboration & Award
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Indonesia 2017

INDONESIA HANDICRAFT AWARD



The Customer Segments

Hotels Corporates Retail Channels
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The Customers

DBS
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70+ 3000+

Wholesale Products
Clients monthly

- A

COTTONINK EO




The Export
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ASIAN GAMES 2018 Official Merchandiser

DU’ANYAM - THE ENERGY OF ASIA
Official Merchandiser of ASIAN GAMES 2018
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The Impact Partners

N o !
s n M s u N G ey ¢ : DUAN M
7 ANE A £ v ~ca —_— ocn:uv‘enum,
) PSS -

Tanoto

Foundation

3
(X KALBE

P
HOSHIZOR;'*FOUNDATION

GOOD HEALTH QUALITY
AND WELL-BEING EDUCATION

sid 71



The Eco-Socio Tourism:
East & Central Flores

origin
countries

Unique travel experience
- Du’Anyam Weaving Workshop
- Other community enterprises
(wild honey, cashew, ikat weaving,
sorghum)
- Virgin beach & hot springs,
Kelimutu tri-color craters



The Team & Supporters
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The Media Coverage
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The Government Support

REPUBLIK INDONESIA

MINISTRY OF TRADE

Kementerian PPN/
Bappenas




The Program Areas
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Nabire

\\ Lembata

Flores Timur




The Technology to Start

Basic, Simple, Relevant Technology

@ duanyam v :_o

866 profile visits in the last 7

A 642 5,821 192
é -\ osts followers followinc
DUANYAM Promotions Edit Profile

Du'Anyam: Mothers Weaving

Shopping & Retail

@tobo_byduanyam //Du'Anyam produces and
distributes quality, functional wicker crafts to
empower women and improve maternal & child
health.

duanyam.com/
JI. Batu Jajar No. 14, Jakarta, Indonesia

Followed by atika_n, ven.ten, joardiant + 76 mare
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Kalimantan Papua QOpen Trip 2... HIRING ASIAN C




The Technology to Scale

Data Collection App
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The Key Learnings

LOCAL HR

COLLABORATION SUPPORT &
DEVELOPMENT




The Vision

By2020

Top supplier
for quality, ethical,
unique wicker crafts

2,000 130%

women women’s
empowered income

Empower Women
Promote Local Culture
Improve Health




Empower Women, Promote Culture, Improve Health




