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Indonesia: Poised to be Digital

The E-Commerce Market in Indonesia
Could Reach US$57bn by 2022

Indonesia e-Commerce Market
Size2 (US$ bn) _

57.0

GDP per Upper and Banked Smartpho
capita Middle Boptiation ne .
(USD) Class Population ‘

3.6k

2014E 2015E 2016E 2017E 2018E 2019E 2020E 2021E 2022E

Source: CLSA, Euromonitor, iResearch, Macquarie, eMarketer

1Online retail penetration and spending per capita are based on Euronomitor estimates. Indonesia online retail penetration based on online retail sales of US$1.7bn and
US$9.4bn in 2015 and 2020, respectively, and retail sales of US$145.8bn and US$192.9bn in 2015 and 2020, respectively.

2 Market size is estimated by taking the 2014 estimate by CLSA (US$3.7bn) and median annual growth rate of multiple market reports based on Euromonitor, CLSA,
Macquarie, eMarketer (avg YoY growth rate are:2015 58%, 2016 59%, 2017 50%, 2018 38%, 2019 31%. 2020 - 2022 have been extrapolated at 31% - the 2019 YoY
growth rate.
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Last 3 months TRX

(Jun 18 - Aug 18) of 35mn
is already COMPARABLE
to FY17 of 36mn
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Aug 18
Dallg\mvg TRX >430K
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August 18 Ann. Run Rate:
* Gross GMV ~USD4bn
* Net GMV ~USD2.5bn




hce (Conventional
Physical Goods)

* Current market: grassroot, male, outside
Jakarta

* Target: upper end, female & strengthen

r base

Non-Marketplac <
Products)

* Bukalapak becomes part of the users’
lifestyle

* Increases interactions with users

* Addresses the users’ dail

End
Customers

MAU >50mn users * Provides digital products to

customers

* Replenishes the Mitra’s supply

» Offers better system to manage
hilsiness
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Despite the introduction of Non-Marketplace products, Marketplace

Marketplate GMV




Marketplace

n

. Electronic FMC

* Electronics is the biggest Marketplac¢e category " ... e e Accessori
« FMCG category grew rapidly by ~440% YoY in GMV.-:*’ S

and ~300% YoY in TRX* g O% @
* Other categories grew by 100%-180% YoY* Other Bicycl Sports

*Source: Company data per August
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Non-Marketplace TRX

July - August ‘18 TRX

is 1.5x FY17
>740% YoY
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Non-Marketplace

Phone Train Bus
8;§gétral Water I BukaMobil
Ele%tr:clty Game BukaEmas
Data . E%ﬁ?er . Bukalklan
Etight Zakat BukaReksa

"By it | other

credlt : -EEEEEE

on-Mitra oH-MitF ol
GMV TRX :. ::Non- Mltra GMV EIectr|C|ty &

.':'BukaMobiI
* Non-Mitra TRX: Phone Credit &

BukaEmas
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(>USD 3tn)

Breakdown of:<60mn business
units

Large Enterprises (~5000)

Indonesia is currently ranked*:
* #8 based on GDP at PPPs

*. #16 on GDP at MER (~USD

Indonesia: Current and Future Economic State

Indonesia will be the 4t biggest
economy in the world*:

* GDP at PPP >USD 10tn (>3x)
* GDP at MER >USD 7tn (>7x)

Businesses providing
innovative products
capable of nationwide
reach

i _m_ B Bukalapak targets

MSME

A to empower the
« Commoditized produch 95% of MSMEs
* Localized & cater the through 020
surrounding areas
* Neglected by
conventional

Indonesia’s GDP Growth will be driven by the Grassroot class’ purchasing power
through the 95% of MSMEs: localized businesses selling commoditized products

BukalaPak




020: Empowering the 95% of Indonesia’s MSMEs

Bukalapak’s 020 (“Mitra
. Bukalapak”)
Conventional Support/ng the Suppliers
Marketplace Provides digital products to
Increasing Demand customers . Empowered

L Ereviiles ecEsE T Provides access to better 4 MSMEs
wider audience and supplier and more efficient
USers distribution
Offers Mitra Bukalapak better
: :\I?jglect§ thiag?/;ﬁ) of systems to manage their
ndonesian e

Bukalapak empowers MSMEs through 020 and drives Indonesian
economic growth
BukalabPak
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Bukalapak Has a Strong Management Team Manned by Local Talents

Achmad Zaky
Founder &
CEO

Graduated from
Bandung Institute
of Technology (ITB)
with honors.
Founder of ITB
Entrepreneur Club

Founded Bukalapak
upon completion of
studies in the US

Recipient of Satya
Lancana Wirakarya
from President of
Indonesia, Joko
Widodo

Fajrin Rasyid

Co-Founder &

President

with Summa Cum®

Laude and highest 'E::

GPA

Former consultant
at BCG in
Southeast Asia
before establishing
Suitmedia, leading
digital agency

Bandung Inﬁﬁltuié...
of Technology"(IT8): ¢

Graduated froee” e
Bandung Institute
of Technology (ITB)

.10 years of

Liexpertance.p

butigjogisystem, . .
architecture§®Oné 2
of Indonesian Ruby
gurus and
conquered more
than 10
programming
languages

Organizer of global
Ruby community in

Willix Halim

CoO

:.ﬁra.aaéted from :E:
< Unividrsity of

..Melbé&iﬁe

- F'ormer Senlor Vice
President of Growth
@oat,..... * -

«« Freefancer. com, the ’

.o Jargest fréélegncing

°‘@nd crowdSourcing

marketplace

" Bootstrapped the
company and listed
in ASX at $1 billion
valuation after 3
years of inception

Teddy
Oetomo
CSsoO

SR TH « Graduaf@d frobdce
Sydnéy Univérsity -
with Ph.D and BEe
W|th°F|r§t Class

Honours?

o

Intermedlary
Business of
Schroders
Indonesia and
Head of Equity
Research of Credit
Suisse Indonesia

* Hold 7 publications
in |nternat|onally

Natalia
Firmansyah
CFO

Graduated from
Trisakti University

Has over 17 years
career in financial
sector

Former Country
CFO of Novartis
Indonesia




Bukalapak Has a Strong Management Team Manned by Local Talents

Bin Anindita
VP of
Merger &
Acquisition

Yoel Sumitro
VP of
Product
Design

Ibrahim
Arief
VP of
Engineering

Zakka

Fauzan Bayu Syerli

Gema Buana VP of

Marketing

VP of Talent

VP of

. Merchants
Society

Graduated from
Bandung Institute
of Technology
(ITB), UNL
Portugal, and FUB
Italy

Erasmus Mundus:
European Master in
Computational
Logic

Has worked at
Bukalapak since
2013

Graduated from
Bogor Agricultural
University

4 years of
experience as
Management
Development lead
corporate strategic
planning and
improvement
process

Has worked at
Bukalapak since
2014
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$Bandung Institute |
....F:(:hnology (7B)

Graduated from

przp el s
expel’lé‘rfc'éf ..
digital marketn’ig
by working both on
agency-side and
client-side
Has worked at
Bukalapak since
2015

Graduated froZrﬁ
Bandung Instityte
of Technology *

seee «qTB), NTNU *

Norway, UEF

Graduated from
. Bandung Institute

of Technology (ITB)

and INSEAD

Rinlanll Sdd UM.eees®” " &t McKifidey and®

Saint-Etienne
France. ‘ee. e
Former °
Engineering Lead

at bol.com, one

of the largest e-
commerce in
Western Europe

Has worked at
Bukalapak since

ss:&orporate

Joee Plannlng Strategy

and Risk Manager
at LafargeHolcim,
leading global
building materials
and solutions

®" Has worked at

Bukalapak since
2017

" Gradudtdd et

Fogter Consultant®

University'étsss
Melbourne aﬂ;é-
holds MBA degr;a'q
from INSEAfR S0 ee
Formerly Wwbtked
Ericsson
(Melbourne) and
Bain & Co.
Certified Business
Management from
University of
Melbourne

Graduated from
Bandung Institute
of Technology (ITB)
and University of
Washington
Formerly worked in
Uber and Adidas
Has worked at
Bukalapak since
June 2018
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